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Mental Health Awareness Campaign: October 2009
Progress Report: 
Theme- “MENTAL HEALTH IN PRIMARY CARE: ENHANCING TREATMENT AND PROMOTING MENTAL HEALTH”. 

Information Background
The following information below was sent out to all the Mental Health Societies (directors & task team members on the Mental Health Awareness Campaign taking place in October. It was also sent to the member organizations, relevant stakeholders, and the Department of Health. 
Addendums:

1) Background Information on the integration of mental health into primary care (courtesy of the World Federation for Mental Health).

2) Integrated Health Care: What is collaborative care? Additional Information to be used if needed. P10-P11
3) Addendums:

· Press Release- to be used as a guide template to suit the societies needs

· Stress self- evaluation tool: Additional Information

· Proposed activities for World Mental Health Day
· Mental well- being Info (How to Keep on top of life)
· Publicity Material: Sent through with the MH Societies Directors and others posted.
· SAMPLE FEATURE ARTICLE, OPINION EDITORAL, OR LETTER TO THE EDITOR

· Schools Talks: Attached exams guideline + sample study time table (October is usually preparation time for exams; this is just to assist as part of enhancing mental well being of the learners.)
A return date was set for the planning to be sent back to the national on or before 18 September 2009, and a reminder was made during the teleconference held on 21 September 2009 and another sent by e-mail on Friday25 September 2009 and to date; only the following organizations have responded:

· Durban & Coastal  Mental Health

· Port Elizabeth Mental Health

· Southern Free State Mental Health

· Vaal Triangle Mental Health

· North West Mental Health

· Central Gauteng Mental Health
Planning from member organizations and other stakeholders was also received:

· Thengwe Traditional Council from Venda- 20 October 2009: MH Awareness Campaign involving mental health care users & families, as well as the community at large.

· KZN Dept. of Health (Mental Health Rehab & Disability (Ugu District Office) planned to conduct live phone in radio talks, open days, health education talks, on different venues. The World Mental Health Day will be celebrated at Umzinto Clinic under G.J.Crookes Hospital on the 16/10/2009 with a march.

· Mental Health Information Centre: will present an opportunity to the public to learn about mental health issues (including anxiety disorders) during 5-11 October 2009 when National Anxiety Disorders Awareness Week and World Mental Health Day are celebrated. There will also be radio talks on treatment and information provided on other mental health issues to the public.  The MHIC in collaboration with the Riverview Manor Specialist Clinic will also give the public an opportunity to participate in a web based guest expert forum on Health24 with guest experts. Mental Health Day celebrations will be hosted at the Iziko Museum, Queen Victoria, and Cape Town on the 9th of October 2009. Following this, the MHIC will host the Mental Health Media Awards towards the end of October in order to acknowledge the work done by journalists in the field of mental health.

1. Media Planning

A template press release was also sent out that can be used for media purposes. The SA Federation for Mental Health has also sent out our press release to various media (print, radio and TV), and we got involved in a number of radio and TV interviews.

Radio:
Some programmes were pre-recorded and were to be aired on different radio stations.
· Umhlobo Wenene News: 10/10/2009- Interview with Ivy Masilela- Focus on the Mental Health Awareness campaign and issues related to stigma.
· 11/10/2009 (Radio Sonder Grense- RSG): Mental Health Awareness Campaign & its focus. Interview by Fanie du Toit  with Hanneli Eerstehysen (representing SAFMH)
· Ukhozi Fm: (12/10/2009- 12h35): Interview with Ivy Masilela on the campaign and other issues related to stigma and mental health. After the interview, about 15 calls were received seeking assistance on the issues that were discussed.
· SA Fm: 4/10/09- (News hour): Mention of the campaign and its focus.
· Radio Today 1485 am (Gauteng Only): (12/10/2009- 14h00): Interview with Solly Mokgata and Rachel Tambo on the campaign and her role as a patron for SAFMH

· Radio 2000: (17/10/2009- 08h10): Interview with Solly Mokgata and Rachel Tambo on the campaign and her role as a patron for SAFMH. They were interviewed by Michael de Pinna and Carolyn Steyn.

· Thobela Fm (Re Ka Kgona Programme): (17/10/2009- 14h30): Interview with Solly Mokgata on the role of SAFMH, the October campaign, stigma and discrimination attached to mental disabilities, HR violations and abuse and how to deal with the challenges. A representative from the Human Rights Commission in Limpopo was also interviewed. They were interviewed by Thomas Masha.

TV:
· 17/09/09: SABC 2- (18:00) Leihlo la Sechaba: The programme is looking at the prevalence of mental illness in the country and was arranged by SAFMH although the interviews took place at Central Gauteng Mental Health.
· 11/09/09: SABC INTERNATIONAL (180 DEGREES 05:30) 08:35- October 10 is World Mental Health Day; this year the global awareness campaign will focus on mental health in primary care, enhancing treatment and promoting mental health- Studio guest: Solly Mokgata: SA Federation for Mental Health (10 minutes)
· 30/09/09: CHANNEL AFRICA NEWS- 17:52: World Mental Health Day will be marked on the 10th of October- Int. Solly Mokgata: SA Fed of Mental Health (5 Minutes)
· E-TV- Sunrise: 07/10/2009: Pre- interview on planning for 10th October and the campaign as a whole. (07h21) The World Health Organization website defines mental health as not just the absence of mental disorder, it is a state of wellbeing in which every individual realizes his own potential, can cope with the normal stresses of life and work productively and contribute to his or her community…. Guest – Solly Mokgata (SA Federation for Metal Health). Through the programme, we were able to reach out to about 11.9 million viewers (etv.co.za).
· SABC Int. 180 Degrees: (0530-0900)- 08:47: World Mental Health day is observed every year on the 10th of October, the day was observed for the first time by the world federation for mental health in 1992. The South African federation for mental health posted a breakfast meeting in Johannesburg to mark this day.
Interview: Charlene Sunkel: Mental Health Advocacy Group 
Interview: Solly Mokgata: National Executive Director. SA Fed. for Mental Health 
Interview: Rachel Tambo: Patron- SA Fed. For Mental Health
Interview: Stephan Redelinghuys 
Interview: Fred Khumalo: Editor Sunday Times (5 minutes)

With the programme, we were able to reach out to about 27 million viewers as the programme is watched both nationally and internationally, therefore also reaching out to the international communities.

· SABC 2- Morning Live: 12/10/2009 (06h35): Talk on the campaign and stigma attached to mental disabilities Guest: Solly Mokgata (SA Federation for Mental Health). 
2. Website Update

The SA Federation for Mental Health’s website has been updated with all the relevant information for all the campaigns, inclusive of the October Campaign. On the home page, the mental health checklist is still up and running as well as the mental illness quiz that young people can access online. The stress survey tool has also been added for the October campaign, feedback has not been received yet but we are still receiving feedback on the checklist. Please ensure that you make all the people you are working with aware of this in case they need an electronic version of it.

· SAFMH also contributed information about SAFMH and the campaign for the Spice4Life- an Online Women’s magazine, accessible to women 24/7. With a reach of around 500 000 women in South Africa, we are able to reach out to all women regarding mental health issues. More so, we will continue to provide articles that will help spread the word about MH issues ...To view the article, click on the link below.
http://www.spice4life.co.za/mental-health-in-primary-care.asp. 
· SAFMH also contributed information to the Healthtimes newsletter which is distributed free to the customers of a major pharmacy chain in KZN. The newsletter helps us to reach out to more people in the Health Industry as well as to ordinary citizens who are able to access the newsletter.. Please click on this link or see Page 4 for a copy.
http://www.sparkport.com/index.php?option=com_content&task=view&id=552&Itemid=70
3. The SA Federation for Mental Health has partnered with the SABC nationally so that they can utilize the stress survey tool; information on the progress regarding the tool has not yet been received.
4. Publicity Material

We have developed a postcard (Give your Brain a Breather) and a pamphlet (Stress Management) and the material has been distributed to all Mental Health Societies, member organizations and relevant stakeholders. There has been a huge demand for the postcard.
5. Evaluation Report
An evaluation report template was sent before the end of October 2009 o all Mental Health Societies, member organizations and relevant stakeholders. Activities undertaken have been listed on this report, please see from Page 5.
6. Teleconference: 
A teleconference was held on the 21st September 2009 and a report of the minutes was sent to all the task team members. The purpose of the teleconference was to finalize planning for the Mental Health Awareness month, focus on World Mental Health Day, and address challenges reported from the previous campaign. 

7. 10 OCTOBER 2009

The SA Federation for Mental Health held a World Mental Health Day Breakfast to commemorate World Mental Health Day. This took place on 10 OCTOBER 2009 at SUNNYSIDE PARK HOTEL, PRINCESS OF WALES TERRACE, PARKTOWN

Also at the event, the first patron for the Federation, Mrs. Rachel Tambo was honored at the breakfast and the various personalities who attended the breakfast were acknowledged and encouraged to become our ambassadors of friends for Mental Health. 

The service users were represented by Charlene Sunkel as the chairperson of the national forum.
8. Conclusion
The Mental Health Awareness Campaign was a success in that we were able to raise awareness and inform the South African society on issues that affect persons with mental disabilities related to integration of person with mental disabilities into primary care. Also, through the media work that we conducted, we were able to reach out to a vast majority of South Africans in order to inform them of mental health issues and what is happening within the Federation and how they can get involved.
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COORDINATED ACTIVITIES FOR MENTAL HEALTH SOCIETIES

	MENTAL HEALTH SOCIETY
	EVENTS UNDERTAKEN
	MEDIA EXPOSURE
	EVALUATION OF CAMPAIGN
	CHALLENGES FACED

	Port Elizabeth Mental Health
	Seminar: 23/10/09

The Programme included:

· A talk by PEMHS social worker highlighting the “Main Goal, the “Objective” and the “Reasons for Integration of MH into Primary Care”.

· A MH care user spoke on the difficulties he faces with the primary health care clinics as well as the psychiatric services.

· A representative from the DoH responded to the above and stated that integration of services is in the pipeline, but that is unclear when it will be implemented.

· The audience was then divided into 3 groups and discussions were undertaken regarding the benefits and challenges that will be encountered once the integration of services takes place.

· 25 Persons attended, which consisted of mental health service users, social workers and medical staff from other NGO’s and mental health practitioners.


	 Local Radio Stations:

· 1 Talk- Radio Inkqubela (KQFM) on 13/10/09 @ 11h30

· 1 Talk- Radio King Fisher, to be broadcasted on “Open Door” in November 2009.  The recording was done on 23/10/09.

National Radio Station:

1 Talk- Radio Umhlobo-wenene; 20/10/09 @ 10:00.

Print:   
1 Article was printed in the PE Express on 21 October 2009.

OTHER ACTIVITIES

1.  Talk at Kama Primary School:  New Brighton on MH, the skills training facilities and rights.

86 Students attended the talk

2. Talk at Zwide Primary School on MH, rights of persons with disability and on the skills training facilities

56 Students attended the talk

3. Talk at the Motherwell Shopping Complex, on MH, rights and on the skills training facilities.

80 Youth attended the talk

  
	Increased Enquiries In:

· One consumer, who is a resident at one of our group homes, has provided feedback regarding the campaign to the rest of the residents that were unable to attend. 

· 1 Contact by a parent as a result of a radio show


	· Poor attendance of seminar, despite confirmations made.

· Not a great interest in the topic – apathy on part of the community

· Limited budget for larger events



	North Gauteng Mental Health
	Event: Health & Wellness Campaign at SAAB South Africa

Theme: Healthy Employees Contribute To World Class Technology

Presentation: Depression & Stress Management by:
(Grace Mafume, Lindiwe Mahlangu & Sam Manganyi)

Venue(s):

· 27/10/09:  44 Oak Avenue, Centurion at SAAB South Africa & SAAB Grintek Technologies.

· 28/10/09: 185 Witch-Hazel Ave, Centurion at SAAB System Grintek & Aerotech.

· 29/10/09:  Littletow Office Park, Lyttleton, Centurion at SAAB Systems Grintek(Shelanti) & SAAB Security & Aviation Systems.

· 30/10/09: 185 Witch-Hazel Avenue, Centurion in SAAB Avitronics.
	Local Radio Stations:

National Radio Station:

Print: 
	4218 people were reached. 

· Bell of Hope Stickers touched many lives of audience.  “Let us ring the bell of hope”!  

· It was a very interesting campaign and our dedicated team managed to stop the stigma of Mental Health.

· Audience had not enough information on mental health issues and they were not aware that mental illness could strike any one.  

· Community needs to be educated more on mental health matters.

· Increased Enquiries

Audience enquired more about what causes mental illness and more information of mental illnesses/disorders.

· Referrals:

We have referred clients to our satellite social workers offices, trauma center and play therapy center.

· Additional Exposure:

Our audiences were well-educated audience and it was found that they think they cannot suffer from mental illness because they know more about the mental illness.
	· We had a large audience and we run out of material.

· We have experience that people had problems that needed a Social Worker to attend to and no social worker was available to attend the awareness with us.

Recommendations:
· We need a portable banner from SA federation for Mental Health when we do awareness campaign.  We feel that if we have the banner we can be recognized as we are affiliated from SA Federation for Mental Health.

· We need Pamphlets in Zulu, Sotho & Ndebele.  It will help us when we do awareness in the rural and township areas.

· When we do campaigns and awareness, we must have a Social Worker to come with because most of our audience needed counseling and advise from Social Worker. 

	CENTRAL GAUTENG MH


	6/10/09: UNCRPD Workshop at SAFMH- Charlene Sunkel speaker on consumers’ perspective: +- 90 people attended
9/10/09: Alexandra East Bank Clinic – partnership with DoH: Performance of Madness Revealed – Thandi’s Story to +- 500 people

10/10/09: Diepsloot Community Centre – partner with SADAG & Psychiatry M Powered: Performance of Madness Revealed – Thandi’s Story to +- 100 people 

30/10/09: CGMHS, Katorus Office, Katlehong: MH Awareness event featuring “Madness Revealed – Thandi’s Story” to +- 450 people
	National Radio Station:
· 08/10/09: SAfm: UN Convention on Rights of Persons with Disabilities Workshop on 6 Oct 2009
· 08/10/09: RSG: Interview with Charlene Sunkel on mental health awareness day & Madness Revealed performances in Diepsloot
TV
12/10/09: SABC Africa: Interview with Charlene Sunkel on mental health awareness day and inclusion of mental health care into primary health care services 
Print

· 7/10/09: Daily Sun- “Play Highlights Mental Illness”

· 9/10/09: Joburg East Express: “Join Bertrams Organization during Mental Awareness Month Activities”
Local Radio Stations:
· 6/10/09: Kasie FM: Interview on mental illness with +- 78000 listenership
· 13/10/09: Kasie Fm: Interview with Loren Ogin on bipolar mood disorder +- 78000 listenership
· 20/10/09: Kasie Fm: Interview on mental illness to +- 78000 listenership
· 27/10/09: Kasie Fm: Interview on Tshepong Stimulation Centre services, intellectual disability to +- 78000 listenership

Radio’s RSG and SAFM: Interview with MHCUs around employment and mental illness


	We had an increase of enquiries and new case intakes. Our article in the Daily Sun was remarkably effective and received great response.

Several callers were referred to other mental health societies in other provinces
	With the enormous amount of calls/ response from media coverage we struggled to keep up and deal with all the enquiries – our phones were ringing off the hook.



	Cape MH
	· Cape Town International Kite Festival: 10 & 11/10/09 - The theme: “World on a String’-The objective of the event was to create awareness and understanding of the lives of people living with disabilities, create awareness of CMHS as an organization, and bring people of all different backgrounds, cultures and mental health issues together for greater acceptance, understanding and awareness of each other
· Wynberg District Open Day: 01/10/09-
· Bellville District Open Day: 13/10/09
· Khayelitsha District Open Day:  29/10/09-

The aim of the Open Days was to promote awareness of mental health and mental health promotion.  Materials focusing on these topics were also distributed at these open days to members of the public and local communities.
· Community Fly – Khayelitsha, 8/10/09- The Community Fly aims to promote fun and inclusion between children of our special care centres and the local Elsen School

	Radio Participation: 02-11/10/09-Discussion on the Kite Festival & World Mental Health Day
· Heart 104.5Fm
· 702/ Cape Talk: Weekend breakfast

· Good Hope: News

· SA Fm: News (x2)

· RSG: Oggend op RSG

· KFM: Benito Vergotine

· Lotus Fm: On the Road with Rakesh

· Matie Fm: Morning After

· Radio 2000: Road to 2010

· CC Fm: Homeward Bound
Print: 
· Articles were published in various national magazines; national & community newspapers.

TV:

· 09/10/09: Cape Town TV

· 10/10/09: ZDF

· 10/10/09: SABC TV News- Afrikaans

· 21/10/09: SABC TV News- English

· 22/10/09: E-TV News (Weather Report)

Media report attached.
	More than 20 000 people attended the event and this excluded volunteers and CMHS staff

This year’s Kite Festival was a great success.  More people than ever before attended, there was a very high rate of staff participation and the feedback has been very good
The campaign seems to have raised awareness of the work of CMHS which has led to increased enquiries from potential service-users about employment and accommodation.
Cape MH had excellent local and international media coverage for the Kite Festival; which gave exposure to Cape Mental Health Society as well as the work that they do and to mental health promotion.


	Challenges:

The challenges faced were those that can be expected when organizing an event of this magnitude but Cape MH feel they were successful in overcoming these obstacles to create a memorable and successful mental health promoting event.  
Recommendations: (None)


	Vaal Triangle MH
	27/10/09: Gave out pamphlets to the local psychiatric clinic for distribution.
	
	About 60 people were reached.
	Challenges:
Staff shortage.

	Durban & Coastal MH
	Durban North:
11 talks at different venues on various MH issues, a workshop was held, 2 group work sessions on conflict resolution, 5 educational talks, 2 presentations and an exhibition were also held as well as 3 role plays/ presentations/ story telling on how to take care of your mental health.

1735 people were reached and recipients included children, staff, caregivers, community health workers, service users, pregnant women, the community, HIV patients in various areas.
Durban South: 

17 educational talks on various social & MH issues were held; 4 workshops held on stress mgmt, depression & other issues; 20 awareness campaign talks, MH awareness, awareness raising sessions on MH issues and the campaign were held, 8 meetings, 5 group sessions/ discussions and 4 presentations& a play by service users on various social issues were held.
2705 people were reached in total and the recipients includes the community at large, service users, residents of various centres/facilities, staff members at different organizations, patients and youth from different schools. Activity sheet attached.
	Local Radio Stations Participation:


	Other media exposure: Staff at our head office was interviewed on SABC Radio. In addition we received information from the Federation regarding the media campaigns that were planned by stakeholders for the month of October on radio.
· During the campaign consumers were made aware of the fact that it is their right to access mental health services at a primary care level rather than going to expensive psychiatric hospitals for services, thus enhancing their treatment.

· Some social workers have been involved in advocacy campaigns in order strategically influence others to create change in the mindset of people in the communities in order to reduce the stigma attached to Mental Disability

· Due to radio talks, an increasing number of listeners contacted us from rural and outer lying areas. 
Referrals:

· There has been an increase in awareness of our services and thus an increase in referrals

· Consumers were sensitized to the fact that there is help in the communities at a primary care level thus reducing their economic and social hardships


	Challenges: 

· Advocacy campaigns are time consuming, and require effort and dedication in order to sensitize health authorities, local and national government and other stakeholders about the importance of mental health.

· We would like to thank the Federation for postcards (Give your brain a breather) and pamphlets (Stress management), however the quantities of these material that we receive is not sufficient in terms of the large numbers of consumers we reach in our campaigns. 

· We were unable to carry out the campaign on coping and preparing for exams as learners especially in secondary schools were already preparing for exams. Our recommendation is to carry out this aspect of the campaign earlier in the year as the information pack provided by the SA Federation was extremely valuable.
RECOMMENDATIONS/ SUGGESTIONS
· Pamphlets and posters in Zulu and English 
· Bookmarks and or stickers
· Financial assistance to provide refreshments for service-users attending campaigns
· Need to inform other stakeholders such as the department of health, education and social development of the themes that we as mental health organizations are focusing on during our campaigns so that they can also come on board.


	Southern Free State Mental Health

	· A party for children with disabilities and a talk to parents on MH was held.
· A health talk held for carers by a gym instructor.

· Exhibitions took place at Fichardpark, Heidedal, Bloemfontein libraries.

· Jacobsdal: Talk on MH in the family.

· Drama on alcohol abuse, suicide and molestation.

· Distribution of pamphlets at libraries, health clinics and schools.
	Local Radio Stations Participation:
· Radio Rosestad: 6/10/09- Leefwereld van die gestremde: 10h00
· Radio Motheo: Remmoho- 11h00

	About 7000 people were reached through the activities that were conducted. Positive feedback was received from the community members who attended the events/ meetings.
There was an increase in enquiries and there were also referrals that were conducted.

	Challenges:
· Too much time spent on travelling- time consuming

· Shortage of staff- limited the time spent on the campaign

· Great demand for other services.
Recommendations: 
· Campaigns must be published in newspapers at least 2 months before the actual campaign kicks off.
· To involve the Dept. of Education to allow access to schools for campaigning purposes.
· Various Govt. Depts. to assist in the campaigns by encouraging libraries to make available appropriate and relevant literature & promote it to the visitors.

	Laudium Mental Health

	A joint project was implemented with the workshop forum. To commemorate MH awareness month , the special adult workshop went on a picnic to Bester Bird’s farm in Wilgers, Pretoria.

Laudium MH was also invited to the cricket match at super sport stadium on 22/10/09 at Sunrise Special School and Laudium MH’s workshop enjoyed the day. 
They were entertained in a suite and even chatted with the players. The players gave them a coaching session.
Posters and pamphlets were
distributed to schools in Laudium MH’s areas of service delivery

	
	1000 people were reached.

The joint outings encouraged positive networking amongst all the organization’s that deal with the intellectually disabled. Sharing of expertise and skills is enhanced to gain a better understanding of mental health.

· Increased Enquiries

Enquiries increased significantly during October due to the awareness done at our psycho-social rehabilitation group at the Laudium Community Health Clinic.

· Referrals:

A marked increase in the number of referrals was received due to the marketing 

of our services.


	Challenges:

· Lack of support from our local media in publishing our awareness articles.

· Schools were not very accommodating as they were busy with their trials and exam preparation. 
· Stigma still continues to be a hindrance and this prevents persons seeking professional assistance.

Recommendations: 

I want to personally commend SA Federation for Mental Health for providing us with continuous support and information throughout the year. Your input and materials provided has assisted us in creating significant awareness. Your continued support is pivotal in our service delivery, as you know of our short staff base.

	Pietermaritzburg Mental Health
	Throughout the month of October there has been a staff member that would be doing a presentation or a talk in the different places. The display has also been in our reception throughout the month

Event format: The staff would focus on what is relevant to  that particular group addressed, could be stress management, dealing with exam fever, mental health in primary health, identifying signs and symptoms early as a prevention for severe mental illnesses
On 12// 09 we joined in the rally that was organized by the Town hill hospital with the service users and they took photos that were on the paper the next day. The rally was based on the theme that NO HEALTH WITHOUT MENTAL HEALTH’ this was in the town centre and people could read the plaque cards with different messages
	
	3156 people that were  in 7 clinics, 5 special schools 12 mainstream schools 1 preschool, 1 hospital in two sessions, 2 shelters for abused women, service users and their families, people that visited the Society during the month , 1 prayer group for women and the Tatham Art Gallery
People in each and every place showed a lot of enthusiasm and wanting to know more about the information that was given

· Increased Enquiries

              More people came to request assistance as they become aware of the services that we render

· Referrals: 33 referrals were done


	Recommendations: 

There is an ongoing need for the awareness campaigns because irrespective of the number of people we reach it still feels like a drop in the ocean as people are still  wanting more info
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